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Abstract:

The recent financial and economic crisis has shown that the world is acting as one and that
actions on one part of the world can have substantial reactions on completely other parts of
it. We can conclude that companies in 21st Century have to act locally but think and be
prepared to react - globally. We showed that the level of internationalization of companies is
substantial. Since knowledge is created by individuals and teams in companies it needs to be
appropriately disseminated through the right modes and tools of internal communication. We
argued that internal communication is a key to promote knowledge sharing among employees
within companies, especially internationalized ones.

Keywords: corporate knowledge, knowledge sharing, internal communication, information
and communication technology, globalization, internationalization.

223



1. INTRODUCTION

The world today is acting as one. The recent economic crisis has proven that very evidently
and globalisation is one of the main reasons for it. But, do we all speak about the same thing
when talking about globalization? Globalization has been in recent years one of the most
debated topics. However, it is interesting that there has still not been a precise, widely-agreed
definition. In fact the concept of globalization is wide and little defined in its boundaries and
encompasses a range of disciplines and different perspectives. Having in mind that there is
actually no consensus on the precise definition, it looks as there is consensus that it is real and
is affecting the world in numerous ways.

In this paper we first analysed the impact of the recent crisis on the global economy and tried
to present the concept that world economy is interconnected as never before. There were also
some notions in the past how globalization, internationalization etc., is something just for
large economies, large countries and large corporations. We argued that today it does not
matter large or small, all that matters is, whether you can perform and act in this globalised
conditions. Thus we looked at companies how they manage to coordinate their work through
different countries, cultures and how they share their knowledge. Is it really all about good
internal communication?

2. GLOBALISED WORLD AND ECONOMIC CRISIS

The term “globalisation” was coined in the 1980s, yet the concept is an old one with many
different interpretations. Partly as a result of these different interpretations, there are very
different reactions to "globalization," with some policymakers, scholars, and activists seeing it
as a force for advancing the world economy while others, seeing it as a serious danger to the
world economic system (Friedman, 2000; Micklethwait & Wooldridge, 2000; Greider, 1997,
Stiglitz, 2002).

Globalization or as some even call it the 3" industrial revolution is a powerful and real aspect
of the new world system, and it represents one of the most influential forces in determining
the future course of the planet. It has manifold dimensions: economic, political, security,
environmental, health, social, cultural, and others. Nevertheless in this paper we shall focus
on the economic and cultural aspects of globalisation. The OECD (2010) argues that past
decades have witnessed a rapid globalisation of economic activity which has significantly
changed the outlook of the world economy. An increasing number of firms, countries and
other economic actors have taken on part in today’s global economy and all of them have
become increasingly connected across borders. Globalisation results in a more efficient
allocation of resources across countries and generates important welfare effects, including
higher productivity and efficiency, increased average incomes and wages, greater
competition, lower prices and increased product variety and quality. At the same time, the
process of globalisation also raises concerns in many countries, and needs to be well managed
to ensure that its benefits are widely distributed. The recent economic crisis has shown that
bad management of policies can lead to opposite results like lower productivity and efficiency
lowering incomes, lessening competition and introduction of protectionist measures and last
but not least, even inflation and consecutively the rise of prices.

We could actually say that the recent economic crisis has underscored the power of

globalisation but has also shown the vulnerability of the global economic system. Global
linkages have increased the economic interdependence between countries and this facilitated
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the spread of the crisis. It started as a financial crisis in the United States, but has turned
rapidly into a global economic crisis, leading to a dramatic collapse of international trade and
foreign direct investment. The problems and the financial crisis started with payment
difficulties in the mortgage segment of the US property market. All this later resulted into
high mortgage debts and fall of housing prices. Securitisation, which was intended to
distribute risk across a larger number of players, made financial institutions increasingly
interconnected. Therefore, the financial crisis spread rapidly around the globe and also
reached the sector of real economy, resulting in dramatic drops in stock markets and business
as a whole.

However, the domino effect continued in the sense that financial institutions stopped lending
to each other, while households cut back their consumption and started to save more.
Consecutively access to credit became more difficult and more costly, undermining corporate
investment especially in small businesses. Falling demand caused international trade and
investments drastically drop, causing the crisis to spread over the entire global economy.
Trade in the OECD area fell on average by 25 % between October 2008 and June 2009
(OECD, 2010). While this fall in trade at the start of the crisis might have been similar to past
downturns in previous crisis in the past for individual countries, but the synchronisation of the
fall in trade was unprecedented as almost all OECD countries (and almost all developed
countries) simultaneously reported drastic declines in trade, investments and GDP growth.
Picture 1 shows the decline of GDP growth in recent years for selected economies. We can
observe the high drops of GDP growth starting in the year 2008, reaching its lowest indexes
in the years 2009 and 2010.

Picture 1: GDP growth in EU and selected economies in recent years
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Source: EUROSTAT and own calculations.

We can notice that USA started with GDP decline as the first among the observed countries,
but did not fall as deep as other observed economies. If we focus on Slovenia, we can point
out that before the crisis (2004-2007) it recorder above average GDP growth, but
unfortunately in the time of the crisis, recorded also above average drops of GDP. In the
peaks of the crisis - Slovenia recorder more than 8 % of GDP fall, which is much more than
other observed economies, did. However, the picture clearly shows the “global impact” of the
crisis on all observed economies.

If we take a look at another significant indicator — unemployment (picture 2), we can see that

the indexes were going downwards in most observed economies till the end of the year 2008.
The only exception was USA where unemployment started growing already in 2007.
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However, the unemployment rate was accelerating in all observed economies in 2009 and also
in 2010. Knowing that unemployment is always lagging behind GDP drop for a year or a year
and a half (Krugman, 2009), we have to be aware that unemployment will probably still be
growing in the year 2011 in most of the observed economies.

Nevertheless, we can again experience the notion that all observed economies (even though
they are on different sides of the globe and have different characteristics) experienced a
similar trend. In our opinion this is mainly due to the process of globalization that correlated
the world economy.

Picture 2: Unemployment rate in EU and selected economies for recent years (%)
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However, regarding the recent crisis there is also one other significant difference in regard to
other crisis in the past. This was actually the first time that national governments and
international institutions actively reacted to the crisis and tried to act as coordinated as
possible, since they were aware that there can be only a “global answer to a global problem”.

The Americans have a saying that there is “no such thing as a free lunch”. The “receipt for
this lunch” is shown in picture 3, where we can observe the trends of government deficits in
the past decade. We can see that the trend is again very similar in most of the observed
economies, although they vary significantly in development. However, the conclusion for the
majority of them is that at the beginning of the millennium, most of them were recording a
surplus or an insignificant deficit. Only 10 years later, all of them were recording more than
5% of deficit. In the case of Ireland there was even a 20 % drop recorded in the last 10 years.
Ireland actually dropped from 5 % surplus to 15 % deficit in just 10 years.
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Picture 3: Government deficit in EU and selected economies in recent years as % of GDP
10,0

5,0

0,0 s 4 —K v

2009 #5200 2006 SOt 0 T's 200

-5,0
-10,0

-15,0

-20,0

European Union (27 countries) =—#=Slovenia

== Greece ===Furoarea (16 countries)
== |reland USA
=t Japan

Source: EUROSTAT, OECD and own calculations

Nevertheless, as governments reacted to the crisis with the aim of assuring social welfare and
supporting the financial sector, the governmental deficits grew substantially in all observed
economies.

3. COMPANIES AND INTERNATIONALIZATION

Maybe just 20 years back we were talking about multinational companies, translational
companies and internationalised companies, as of something new - something that will
change the known economic theories and policies. Today, companies dealing across different
countries - internationalized companies, are everywhere. You should be aware that the same
goes even for your local “hot dog seller” or your “baker”.

Even the old notion that multinational and internationalized companies are coming from big
countries, is over. Picture 4 clearly shows the amount of small and medium sized companies
(SMEs) performing activities abroad. Already by the fact that we are talking about SMEs we
show the important difference. By having in mind the high percentage of more than 2/3 of
SMEs dealing with imports in very small countries (less than 2 million populations), we can
conclude that actually all companies (large and small) are doing business internationally. It
does not matter whether a company is working in large or small country. Actually, companies
in smaller countries are even more internationalized.
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Picture 4: Percentage of SMEs importing, exporting and investing abroad by size of country (population)
70

60 AN

AN

40 \ A
v \ ——Imports

30 e ~C

Exports

~ —— Invested abroad
20 w

1U

* _‘N—
. . E— : A

uptos  from2tll5 from 5till 10 from 10 till from 20 till  more than
million 20 50 50

C

Source: European Commission, Survey 2009, Internationalisation of European SMEs and own calculations.

4. INTERNAL COMMUNICATION WITHIN INTERNATIONALISED
COMPANIES

For decades, managers have focused mostly on customer care. More recently, they have
begun to dedicate the extensive attention to their employees, realizing that employees have
more to do with the company’s success. Many studies (Kalla, 2005) confirm that companies
with effective communication strategies are often more successful than those with poor
communication.

A study carried out by a consulting firm Watson Wyatt concluded that at the bottom line the
employee communication is no longer a “soft” function but rather a business function that
drives performance and contributes to company’s financial success (Argenti, 2007).
Communicating effectively within companies is not something that is nice to have. It is a
crucial performance and productivity issue especially in internationalized companies. As we
move towards a more global, knowledge-based economic model, where teams do not usually
sit together in the same office, internal communication is almost certain to rise in its
importance. One of the greatest challenges is how to share information, knowledge and best
practices across the company. Hurley (2008) says that our hugely complicated organizations,
networks and geographies will get even more complex. As a result, communication is more
important now than it ever has been — and the trend will continue.

Nevertheless, a global internal communication needs to take into consideration also national
cultural differences. Some cultures are very entrepreneurial and individualistic (people like to
participate and want to receive a lot of feedback). Other cultures are more conservative and
hierarchical (sharing information and knowledge is more efficient in one-to-one meetings,
because people will not engage in the discussions due to rigid defined structures). That is one
of the main reasons why the communication needs to be localized, but there should still be a
clear overall consistency in internal communication — from central to local.
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5. DIFFERENT MODES OF KNOWLEDGE SHARING IN
INTERNATIONALIZED COMPANIES

In today’s global world, generating new knowledge and using it to produce new products or
services is crucial to maintain or even accelerate competitiveness of companies. Knowledge
management is becoming the key source of sustainable competitive advantage of companies.
Moreover, internal communication is positively associated with knowledge sharing. Kalla
(2005) cites empirical data that enhance our understanding of knowledge sharing as an
important and strategic function of integrated internal communication. She argues that an
integrated approach to internal communication is beneficial when assessing knowledge
sharing in organizations.

Evaluating the knowledge sharing function of internal communication is vital since many
authors agree that the ability of effectively sharing knowledge within organizations is
fundamental for maintain competitive advantages (Grant, 1996; Spender 1996). However, the
focus of internal communication has changed from producing and distributing information
towards a more strategic function which includes supporting knowledge sharing.

Knowledge creation process always begins with the individual. A brilliant researcher, for
example, has an insight that ultimately leads to a patent. Or a middle manager has an intuition
about market trends that becomes the catalyst for an important new product concept.
Similarly, a shop floor worker draws upon years of experience to come up with a process
innovation that saves the company millions of dollars. In each of these scenarios, an
individual’s personal, private knowledge (predominately tacit in nature) is translated into
valuable, public organizational knowledge (Dalkir, 2005).

Making personal knowledge available to others in the company is at the core of knowledge
management model. This type of knowledge creation process takes place continuously and
occurs at all levels of the organization. Organizational knowledge creation, therefore, should
be understood as a process that organizationally amplifies the knowledge created by
individual and crystallizes it as a part of the knowledge network of the organization (ibidem).

Cultures that promote knowledge and information sharing are those that facilitate change,
innovation, openness, and trust. According to Amidon (2003) people have to be recognized
and rewarded for their knowledge contribution. Conditions for effective knowledge creation
and sharing require more flexible, networked organizational structure; multiple teams; and a
climate of intensive and purposeful networking. Several factors help create the conditions that
encourage knowledge — sharing - systems for moving people (e.g. job rotation), appropriate
learning events, effective teaming, and comprehensive technology infrastructure. It is really
important to create conditions for development of organizational culture in which knowledge
is valued. This has been one of the most severe challenges in practice. Knowledge sharing
does not simply happen unless there are number of measurable tangible and intangible
benefits not just for the organization but for the individual as well.

Moreover, in the past it was almost impossible to share knowledge effectively and efficiently
with co - workers abroad. We can say that technological solutions have made the knowledge
sharing a reality. As more work is conducted in collaboration with co - workers from different
parts of the world the most benefits to knowledge sharing have created the modern and
collaborative technologies, including computers, telephones, e-mails, databases, data - mining
systems, intranet, search engines, videoconferencing and social media tools.
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Nevertheless, knowledge is not created just by an individual, but through interactions among
the individuals and with the environment. For knowledge to be created organizationally,
knowledge within a particular individual needs to be shared, recreated, and amplified through
interactions with others (Nonaka, Konno & Toyama, 1995). To effectively and efficiently
exploit and create knowledge, which takes place constantly during the course of every day
work, it is necessary to concentrate knowledge at a certain time and space.

For efficient knowledge sharing different modes of knowledge communication can be
applied. As first mode of communication we define the real - time interactions, often face to
face communication, as second the following interactions, usually when using printed
materials or information and communication technology (ICT). In this sense we divide tools
of internal communication in three categories: personal, printed and electronic. It is generally
agreed (Argenti, 2007; Holtz, 2004) that personal communication tools are the most effective
tools of internal communication, because they are dynamic, interactive and encourage
involvement. However, they are also time and cost consuming in geographically dispersed
and internationalized companies. As a result, internationalized companies are increasingly
relying on printed materials, and even more often on electronic communication, which can be
defined also as timeliness, transparent and easily accessible.

ICT allow/facilitate the management and/or sharing of knowledge and information. Thus the
term covers an enormous diversity of heterogeneous technologies (Hislop, 2005). During the
last two decades ICT has been widely applied by organizations and its use has become a main
part of everyday work in almost all parts of the world. To improve knowledge sharing in
organization it is necessary to develop an information and knowledge sharing culture. In this
sense internal communication needs to be flexible and adapt the needs of business, internal
communication manager must build strong teams to ensure their programs will be
implemented in the effective way. ICT plays an important role in knowledge sharing, but it is
not a substitute for personal communication, face to face exchange.

6. CONCLUSION

In the first cross-section we pointed out the immense interconnectivity of the world and all the
business subjects today. The recent financial end economic crisis has given us an illustrative
tool for another confirmation of this thesis. Therefore the companies today have to be aware
of this interconnectivity and the causal relationships from one to the other side of the Ocean.
It is therefore important also for the companies to be aware of these new circumstances and to
be prepared for them. The best preparation for it is to act proactively and act according with
the environment (in Rome do as the Romans).

We have also shown that majority of companies (large and small) conduct their business
through different countries and are involved in exporting, importing and even investing
abroad. As a result of globalization, employees demand more flexible practices. To be able to
coordinate the work in these companies through different countries, a very good system of
internal communication and knowledge sharing has to be developed.

Since knowledge is created by individuals and teams in companies it needs to be appropriate
disseminated through the right channels and modes of internal communication. We argued
that internal communication is therefore a key to promote knowledge sharing among
employees within companies. Especially in internationalized companies modern information
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and communication technology has significantly reduced the necessity for internal
communications in its traditional role of information dissemination. Technology has made the
knowledge sharing a reality in all sorts of businesses around the world. It is also making
employees more efficient at sharing knowledge, but over reliance on technology can result in
lower quality communication. Successful use of internal communication strategies and
techniques, which includes also knowledge sharing and building knowledge sharing culture,
is essential for excellent performance and success in the increasingly complex and highly
competitive nature of today’s environment.

REFERENCE LIST

1.

10.

11.

12.

13

14.

15.
16.

17.

Amidon, D. M. (2003). The innovation superhighway. Butterworth-Heinemann,
Elsevier Science.

Argenti, P. A. (2007). Corporate communication. New Y ork: McGraw-Hill.

Dalkir, K. (2005). Knowledge Management in Theory and Practice: Theory into
Practice. Butterworth-Heinemann.

European Commission. (2010). Internationalization of European SMEs. Brussels: EC.
Friedman, T. L. (2000). The lexus and the olive tree: Understanding globalization. New
York: Anchor Books.

Grant, R. M. (1996). Toward a knowledge-based theory of the firm. Strategic
Management Journal, 17(Winter), 109—122.

Greider, W. (1997). One world, ready or not: The manic logic of global capitalism. New
York: Simon & Schuster.

Hislop, D. (2005). Knowledge management in organizations. Oxford University Press
Inc.

Holtz, S. (2004). Corporate conversations: a guide to crafting effective and appropriate
internal communications. New York: Amacom.

Hurley, P. (2008). Implications of moving workforces around the world. In Ginsberg
(Ed.). How to communicate with a global workforce. London: Melcrum Publishing
Limited.

Kalla, H. K. (2005). Integrated internal communication: a multidisciplinary perspective.
Corporate communication, 10(4), 302-314.

Krugman, P. R. (2009). Vrnitev ekonomike depresije in kriza 2008. Ljubljana: Ekonomska
fakulteta.

. Micklethwait, J. & Wooldridge, A. (2000). A future perfect: The challenge and hidden

promise of globalization. New York: Random house.

Nonaka, I., Takeuchi, H. & Takeuchi, H. (1995). The Knowledge-Creating Company.
Oxford University Press.

OECD. (2010). OECD Economic Globalization Indicators 2010. Paris: OECD.

Spender, J. C. (1996). Making knowledge the basic of a dynamic theory of the firm.
Strategic Management Journal, 17(Winter), 45—62.

Stiglitz, J. E. (2002). Globalization and its discontents. New York: WW Norton.

231




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /SyntheticBoldness 1.000000
  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002000d>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002000d>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /GRE <>
    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002000d>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e000d>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


